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Make vs. buy

Nokia in the US
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Market share
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Customer retention WIP

Best in industry - but room to improve

Retention rate
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Internet services
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Nokia Maps already a top five application
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Creating a Sustainable Business -
The Env1ronment

World Business Council for
_ Sustainable Development

Dow Jones
L 5ustamablluty Indexes




Creating a Sustainable Business -
Managemet: i Leadershlp

Leadership development:
Nokia # 1in Europe
Nokia # 3 Globally
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