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Future 
direction for 
Nokia
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Connecting is about helping 
you to feel close

 
to what 

matters to you.
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With
 
850 million users, 

Nokia
 
is uniquely 

positioned to connect 
more people to the 
Internet

 
than any other 

company in the world.
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In a world
 
where everyone

 can be connected,
 
we take a

 very human approach
 
to 

technology.
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Very human
 technology

 made real.
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We value the 
environment and 
communities

 
around us.
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Nokia’s five business strategies

Create winning devices

Embrace consumer Internet services

Deliver enterprise solutions

Build scale in networks

Expand professional services
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Leadership
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Take action
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Drive change
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Explore
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Take action 
Drive change 
Explore
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Themes for Today

Growth 
Great products
Change



Thank you
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