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Mid-
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The High-End comprises several
consumer segments
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Smartphones for everyone —in
the Mid-Range

Family
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The world's strongest device
portfolio covers the Planet

Explore

Live

NOKIA




Nokia's systematic device portfolio approach
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There’s a parallel universe
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High-End
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Nokia remains the leader in the Entry Business

Product volumes
>

through Series 40
great platforms '
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Nokia 1200/1208

Nokia remains the leader in the Entry Business
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E 71is the leading messaging solution
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MIEIEE]

est Smart Phone for
Professionals
(PC World Latin America
2008 Awards)

Phone of the year
(Mobile Choice UK)

Smartphone of the Year
(Mobilgalan, Sweden)

Editor’s choice
(CNET Asia)

Smartphone of the year
(PC World India)
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§ IPR Partnering
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Global Scale
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